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INSTRUCTIONS 

ANSWER ANY THREE QUESTIONS 

 

QUESTION ONE (20 MARKS) 

a) Identify and explain FOUR types of consumer buying behaviour.         (10 marks) 

b) Explain the importance of product branding to the consumer and the seller.      (10 marks) 

 

QUESTION TWO (20 MARKS) 

a) Explain FIVE requirements for effective segmentation.          (10 marks) 

b) Explain FIVE objectives of pricing in an organization.          (10 marks) 

 

QUESTION THREE (20 MARKS) 

a) Identify TEN characteristics of business markets showing clearly how they differ from 

consumer markets                   (10 marks) 

b) Identify and explain FIVE micro-marketing environments citing clearly how they 

influence marketing decisions and activities.                                                       (10 marks) 
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QUESTION FOUR (20 MARKS) 

a) Identify and explain the marketing strategies used at the introduction stage of a new 

product development.              (10  marks) 

b) Identify and explain any THREE marketing philosophies.          (10 marks) 

 

 


