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QUESTION ONE (30 MARKS) (COMPULSORY) 

a) Explain the appropriate marketing strategies to be used at the Introductory Phase of 

product development life cycle.      (10 Marks) 

b) Describe any FOUR Consumer-Goods Classifications.           (8 Marks) 

c) Explain the main steps to be followed in developing new products.   (12 Marks) 

 

QUESTION TWO (20 MARKS) 

a) Discuss the significance of branding to 

i) Customers 

ii) Sellers                 (8 Marks) 

b) Discuss internal organization factors that influence an organization pricing strategies.  

(12 Marks) 

QUESTION THREE (20 MARKS) 

a) Explain the meaning of segmentation and describe the significance of segmentation to a 

Bank.               (10 Marks) 

b) Identify FIVE enterprise related factors affecting the choice of distribution channels. 

(8 Marks) 

 

QUESTION FOUR (20 MARKS) 

a) Describe the consumer adoption process and highlight the stages involved in the process.  

          (12 Marks) 

b) Describe the FOUR major components of the Internal marketing Environment. 

     (8 Marks) 

 


