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SECTION A: ANSWER ALL QUESTIONS IN THIS SECTION 

QUESTION ONE (30 MARKS) 

a) Explain the following terminologies  

i. Revenue management       (2 marks)  

ii. Demand         (2 marks)  

iii. Pace report         (2 marks)  

iv. Yield management        (2 marks)  

v. Customer – centric        (2 marks)  

b) Highlight three segments of e-commerce.      (3 marks)  

c) Enumerate ten (10) types of cost.       (5 marks)  

d) Describe the term equilibrium        (2 marks) 

e) State four (4) aims of revenue management in maximising yield by selling.  (4 marks)  

f) Give four (4) benefits of yield management in the hospitality and tourism firms.   

           (4 marks)  

g) Describe the term overbooking       (2 marks)  

SECTION B – ANSWER ANY TWO QUESTIONS IN THIS SECTION 

QUESTION TWO (20 MARKS)  

a) Highlight eight (8) factors that affect differential pricing.    (8 marks)  

b) Summarise six (6) distribution channels used by hotels while selling their services and 

products.          (12 marks) 

QUESTION THREE (20 MARKS)  

a) Highlight four (4) key practices observed in formulating an effective revenue management 

system.           (4 marks)  

b) Explain the following challenges of differential pricing:    (6 marks) 

i. Imperfect knowledge  

ii. Cannibalization  

iii. Arbitrage  

c) Discuss the 4 I’S of service characteristic in the hospitality industry.   (10 marks) 

        QUESTION FOUR (20 MARKS)    

a) Describe the following terminologies       (8 marks)  

i. Price fence  

ii. Inventory management  

iii. Consumer surplus  

iv. Competitive set 

b) Explain four important issues of demand forecasting.     (8 marks)  

c) State any four ingredients of a contract.       (4 marks)  

 


